ACOR Recycling Guide for Fillers
Marketing in Steel Cans




Today we will cover

What is packaged in steel
Key issues and challenges
e Importance of the guide
What this means to you






Fact file

« Steel packaging is 100% recyclable

e In 1990 the recycling rate for steel was 0%, it is now over 56%

 BlueScope Steel alone uses more than 1 million tonnes of
recycled steel every year

« Over 94% of the population has access to kerbside steel can
recycling programs

« 82% of the population are aware of the recyclability of steel
packaging



SCRC Priorities 2006/07

« Consumer communications

e Industry awareness and education
* Local Government partnerships

e Continued logo promotion

* Increase knowledge and data



Consumer Communications

 Newsletters, website, PR and collateral provision

« Targeted events such as the Coles campaign:
« Sponsored by SPC Ardmona,Edgell and BlueScope Steel
* Nationwide campaign (in-store materials and shopping centre activities)

* In-store materials included: shelf-talkers, register pennants, screen savers, staff
name badges, window posters and in-store radio

* Awareness of steel can recycling increased by 5% over the period
» Highlighted through Coles Catalogue — 6 million copies printed each week






ACOR Recycling Guides




Recycling Guide for Fillers

Steel does not have specific
requirements based on type,
coatings or end use.

Labelling consistency and use
of the steel recycling logo is the
most critical aspect.

This guide focuses on
appropriate logo use for
packaging solutions.

SCRC continues to encourage
the use of a consistent logo on
ALL steel packaging.



Logo Facts

* Logo research indicated that consistent usage across products
IS still an issue

« Many brand owners are doing a great job, but there is still room
for improvement

e Trend to imported products will now further confuse the
consumer

« Research indicates that 57% of consumers get their recycling
information from the label






Key Elements

 The inherent characteristics of steel
make it easy to separate and
recycle.

 Many scrap users do not require
strict adherence to the specification.

» BlueScope Steel’s exit from tinplate
manufacturing in Australia is not
expected to impact the industry

Most important components are:
* Free from dangerous material
e Free from contamination

 Myths around the removal of labels,
washing of steel cans, etc still exist.



Benefit to you.....the industry

The ACOR guides ensures the industry has:

e Tested knowledge regarding labelling

e Consistent message

« Shared and agreed specification for the processing
e Latest information available

Delivers one best way to the industry.....
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Thank you




